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DO YOU FOLLOW ANY INFLUENCERS ON SOCIAL MEDIA?

100%

0%

NO
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WHAT PLATFORMS DO YOU PREFER TO USE TO ENGAGE

WITH INFLUENCERS?

72.60% 73.60%

| | 42.30%

FACEBOOK INSTAGRAM TIKTOK

Percentages above represent total respondents

68.20%

28.20%

PINTEREST YOUTUBE

48.90%
36.00%
17.90%
I 3.70%
I
TWITTER ~ SNAPCHAT BLOG OTHER
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HOW FREQUENTLY DO YOU LOOK TO INFLUENCERS FOR
PRODUCT INSPIRATION, NEW PRODUCT USAGE OCCASIONS,
RECIPE INSPIRATION, AND MORE?

38.6%

31.3%

25.1%

5%

SOMETIMES NEVER
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HAVE YOU EVER MADE A PURCHASE BASED ON AN
INFLUENCER'S RECOMMENDATION?

84.1%

15.9%
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IN YOUR BEST ESTIMATE, IN THE LAST YEAR,
HOW MUCH HAVE YOU SPENT ON PRODUCTS PURCHASED
BASED ON AN INFLUENCER'S RECOMMENDATION?

21.05% 20.33% 20.57%
16.53%
10.11%
9.16%
$0-$50 $51-$150 $151-$300 $301-8500 $501-$1.000 $1.000+ I'M NOT SURE
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WHY DO YOU TRUST INFLUENCER'S RECOMMENDATIONS?

| TRUST THEIR PRODUCT/CATEGORY

EXPERTISE 60.88%

THEY ARE AUTHENTIC 41.02%

| RELATE TO THEM/THEY ARE LIKE ME 46.97%

THEY PROVIDE HONEST REVIEWS, EVEN OF

PRODUCTS THEY DON'T LIKE 52.32%

THEY USE THEIR PLATFORM TO BRING
AWARENESS TO SOCIAL ISSUES | CARE
ABOUT

31.27%

OTHER . 3.57%

Percentages above represent total respondents
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HAVE YOU EVER MADE A PURCHASE DIRECTLY THROUGH
A SOCIAL PLATFORM?

66.2%

24.5%

9.3%

I'M NOT SURE
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DO YOU TRUST AN INFLUENCER'S RECOMMENDATION MORE
THAN A CELEBRITY'S RECOMMENDATION?

80.7%

19.3%
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WHY DO YOU FOLLOW INFLUENCERS ON SOCIAL MEDIA
CHANNELS?

TO LEARN ABOUT New PropucTs IR ©/.0%
T R RopuCTssErvices I 510
PRODUCTS/SERVICES T
SALESIOFEERSIP I /4.40%
DISCOUNTS/SALES/OFFERS/PROMOTIONS e
FOR RECIPE INSPIRATION [ 35.20%
FOR FASHION/STYLE/BEAUTY INSPIRATION [ 40.60%
| LIKE TO STAY UP-TO-DATE ON TRENDS |GG 4 1.00%

OTHER [l 5.10%

Percentages above represent total respondents
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