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DO YOU SHOP ONLINE FOR GROCERS 
AND EVERYDAY HOUSEHOLD ITEMS?

100%

0%

YES NO



Inmar confidential – do not copy, distribute or use without Inmar written permission, 2021

DID YOU SHOP ONLINE BEFORE THE PANDEMIC?

87.2%

12.8%

YES NO
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WHAT PORTION OF YOUR GROCERY SHOPPING IS IN-STORE?

19.4%

38.6%

26%

9.1%
6.9%

100% 75% 50% 25% LESS THAN 25%
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WHAT PORTION OF YOUR GROCERY SHOPPING IS ONLINE?

18.1%

23.8%

26.7%

21.7%

9.7%

100% 75% 50% 25% LESS THAN 25%
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WHAT PORTION OF YOUR GROCERY SHOPPING IS DONE VIA 
YOUR MOBILE DEVICE (I.E. STORE APP)?

20.5%

25.4%

20.1%

15.4%

18.6%

100% 75% 50% 25% LESS THAN 25%
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WHICH STORES HAVE YOU TRIED FOR ONLINE SHOPPING?

8.4%
15.9%

14.5%
22.5%

15.9%
17.7%

11.9%
27.2%

14.1%
54%

74%
20.7%

28.5%
51.3%

OTHER
MEIJER

H.E.B.
ALDI

WAKEFERN-OWNED BRANDS
PUBLIX

SCHNUCKS
WHOLE FOODS

WEGMANS
TARGET

WALMART
AHOLD DELHAIZE-OWNED BRANDS

ALBERTSONS
KROGER'S
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WHAT PART OF THE EXPERIENCE WAS MOST SPECIAL 
TO YOU?

34.8%

28.6%

19.4%

7.6%
9.6%

SPEED FROM
SELECTION OF
PRODUCTS TO

CHECKOUT

EASE OF CHECKOUT PRODUCT
SELECTION

PERSONALIZATION
OF THE EXPERIENCE

AVAILABILITY OF
RELEVANT OFFERS
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WHAT IS THE PRIMARY REASON YOU SHOP ONLINE 
OR VIA MOBILE?

9.8%

48.3%

14.5%
9.9% 8.4% 9.1%

I HAVE NO TIME IT'S JUST EASIER IT'S SAFER IT'S
CONTACTLESS

IT'S A MORE
PERSONALIZED

EXPERIENCE

I SHOP ONLINE TO
BUY

BULK/HEAVIER
ITEMS BECAUSE

IT'S EASIER
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HOW WOULD YOU RATE YOUR FAVORITE GROCERY STORE’S 
ABILITY TO PROVIDE A GREAT EXPERIENCE IN THE STORE?

54.1%

38.3%

6.5%
1.1%

GREAT GOOD COULD IMPROVE NOT A GREAT
EXPERIENCE
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HOW WOULD YOU RATE YOUR FAVORITE GROCERY STORE 
WHEN YOU SHOP THE STORE ONLINE?

50.9%

38.7%

8.7%

1.7%

GREAT GOOD COULD IMPROVE NOT A GREAT EXPERIENCE
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1 2 3 4 5 MEAN

THE STORE TAKES INTO 
CONSIDERATION MY FAMILY’S 
DIETARY NEEDS

257 203 194 177 169 2.8

THE STORE PROVIDES TIMELY 
AND RELEVANT IDEAS AND 
RECIPES AROUND MEAL 
OCCASIONS

142 257 246 240 115 2.9

THE STORE AUTO GENERATES 
MY SHOPPING LIST

164 195 294 201 146 3.0

THE STORE CAN AUTO-POPULATE 
THE ONLINE EXPERIENCE WITH 
NEW ITEMS AND FAMILY MIGHT BE 
INTERESTED IN

206 226 161 268 139 2.9

OTHER 231 119 105 114 431 3.4

RANK HOW IMPORTANT THE FOLLOWING ARE TO YOUR 
HOUSEHOLD?
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NOW THAT VACCINES ARE MORE WIDELY DISTRIBUTED 
AND THE WORLD OPENS UP, WILL YOU RETURN TO IN-STORE 
GROCERY SHOPPING?

86.3%

13.7%

YES NO
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WHAT IS THE MAIN REASON YOU WOULD NOT RETURN 
TO IN-STORE GROCERY SHOPPING?

10.6% 10.8%

22.5%

28.4% 27.7%

I DON'T FEEL
SAFE

I DON'T HAVE
TIME FOR IN-

STORE
SHOPPING

THE OPTIONS
ARE BETTER

ONLINE

I LIKE THE EASE
OF ONLINE OR
APP-ORDERING

I MAY CHOOSE
HYBRID IN-
STORE AND

ONLINE
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