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DO YOU SPECIFICALLY WORK IN GROCERY RETAIL?

100%

0%

YES NO

~
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WHAT BEST DESCRIBES THE GROCERY COMPANY YOU WORK
FOR?

55.42%
25%
15.42%
4.17%
LARGE CHAIN REGIONAL CHAIN INDEPENDENT SINGLE STORE

CHAIN OPERATOR
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WHICH CENTER STORE DEPARTMENTS HAVE SEEN THE HIGHEST
SALES GROWTH AT YOUR COMPANY OVER THE PAST YEAR?

ETHNIC AISLE |GG ©.55%
FROZEN FOODS I 30.83%

SNACKs I  20%

CEREAL/ BREAKFAST [ 7.08%

BAKING INGREDIENTS/ KITCHENWARE |GG 10.42%

SHELF-STABLE FOODS I 22.08%
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WHICH CENTER STORE DEPARTMENTS DO YOU ANTICIPATE WILL
SEE THE HIGHEST SALES GROWTH OVER THE NEXT YEAR?

ETHNIC AISLE |G 10%
FROZEN FOoDs NN 28.33%

SNACKS N 16.25%

CEREAL/ BREAKFAST [ 7.08%

BAKING INGREDIENTS/ KITCHENWARE |GG ©.558%

SHELF-STABLE FOODS N 28.75%
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WHAT ARE YOUR TOP THREE BEST-SELLING CENTER STORE
CATEGORIES ONLINE?

ETHNIC AISLE

FROZEN FOODS 48 54 34 45 43 16 3.1
SNACKS 37 52 61 42 25 23 3.1
CEREAL/BREAKFAST 27 38 62 61 35 17 3.4
Eﬁ'lgﬁgdsl\/iiEEDlENTS/ 27 47 24 39 61 42 3.8
SELF-STABLE FOODS 70 27 21 21 30 71 3.5
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DO YOU BELIEVE YOUR CUSTOMERS ARE SATISFIED WITH THE
EXPERIENCE OF SHOPPING YOUR CENTER STORE
DEPARTMENTS?

91.25%

0
3.33% 5.42%

YES NO | DON'T' KNOW
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ARE EXECUTIVES AT YOUR COMPANY SATISFIED WITH THE
CENTER STORE SHOPPING EXPERIENCE IN YOUR STORES?

87.50%

5.83% 6.67%

YES NO | DON'T' KNOW
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WHAT CHANGES DO YOU PLAN TO MAKE TO YOUR CENTER
STORE DEPARTMENTS OVER THE NEXT TWO YEARS?

uroateD DEsic I 7 <2

new vercranoisne [ o 059

MORE LOCAL/ EMERGING BRANDS |GG -

MORE PRIVATE LABEL [ 32.17%

REDUCING SKU cCOUNT [ 20.83%

Percentages above represent total respondents
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DO YOU PLAN ON REDUCING YOUR SKU COUNT IN CENTER
STORE OVER THE NEXT YEAR?

52.50%

29.17%

18.33%

YES | DON'T' KNOW
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DO YOU ANTICIPATE SUPPLY DISRUPTIONS AFFECTING
CENTER STORE ITEMS WILL IMPROVE WITHIN THE NEXT
YEAR?

52.50%

29.17%

18.33%

YES | DON'T' KNOW
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HOW DO YOU PLAN ON BOOSTING CENTER STORE SALES
ONLINE OVER THE NEXT TWO YEARS?

personaLizaTion TecH | <o 5>

autorepLenisvenT I <5

sioppasLe reciees I : 55

REFRESHED WEBSITE/ APP - [ /9.55%

speciaL prowoTions [ 5”05

Percentages above represent total respondents
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HOW DO YOU SEE CENTER STORE SALES PREFORMING OVER
THE COMING YEAR?

34.17%

24.58%
22.50%

14.17%

4.58%

DECLINING A DECLINING A STAYING INCREASING A INCREASING A
LOT LITTLE ABOUT THE LITTLE LOT
SAME
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WHAT DO YOU SEE AS THE BIGGEST THREAT TO YOUR
CENTER STORE SALES?

45%

23.75%
11.25% 11.25%
I 8.75%
AMAZON CLUB STORES WALMART DOLLAR OTHER

STORES GROCERS
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