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Inmar Intelligence 
B2B Coupon Fraud Survey
- 300 US Adults
- Career Filters: Finance and Insurance, 

Marketing/Sales
- March 9, 2021
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SCREENER QUESTION: ARE YOU EMPLOYEED BY A CPG 
COMPANY?

100%

0%

YES NO
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ARE YOU CONCERNED ABOUT COUPON FRAUD?

90.67%

9.33%

YES NO

4
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ARE YOU FAMILIAR WITH COUPON GLITTERING, 
GLITCHING AND BALANCING?

90.33%

9.67%

YES NO

5
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DO YOUR RETAIL AND/OR WHOLESALE VENDORS DEDUCT 
THE COST OF COUNTERFEIT COUPONS FROM YOU?

86.33%

13.67%

YES NO

6
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HOW DOES YOUR COMPANY COVER THIS DEDUCTION?

57.67%

64.33%

5.33%
1.67% 3.67%

WRITE IT OFF APPLY TRADE FUNDS I DON'T KNOW OTHER NONE OF THE ABOVE

Percentages above represent total respondents



Inmar confidential – do not copy, distribute or use without Inmar written permission, 2021

DO YOU KEEP TRACK OF RETAILERS THAT ACCEPT 
AND CHARGE YOU FOR COUNTERFEIT COUPONS?

91.67%

8.33%

YES NO

8
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WHO DO YOU THINK IS RESPONSIBLE FOR MITIGATING 
COUPON FRAUD?

1.67%

30.67%

39%

38.33%

52.33%

50%

OTHER

SHOPPERS

INDUSTRY PARTNERS (I.E.
ASSOCIATIONS, VENDORS,

ETC.)

WHOLESALERS

MANUFACTURERS

RETAILERS

Percentages above represent total respondents
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WHO DO YOU THINK SHOULD BE RESPONSIBLE FOR 
COVERING THE COSTS OF COUNTERFEIT COUPONS? 

3%

24.33%

36%

30.33%

49%

48.33%

OTHER

SHOPPERS

INDUSTRY PARTNERS (I.E.
ASSOCIATIONS, VENDORS,

ETC.)

WHOLESALERS

MANUFACTURERS

RETAILERS

Percentages above represent total respondents
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HOW MUCH TIME PER WEEK DOES YOUR COMPANY SPEND 
ON INVESTIGATING, PROCESSING AND ACCOUNTING FOR 
COUNTERFEIT COUPONS?

12.33%

26%

23% 23.67%

12.67%

2.33%

LESS THAN 10
HOURS

10 - 20 HOURS 20 - 30 HOURS 30 - 40 HOURS OVER 40
HOURS

I DON'T KNOW


